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A Team Of 90 Professionals In 12 Different Countries  
A Truly Global Team
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100% Perfection – All the Time

• Safe

• Consistent

• Flavor, color, texture, grade

•Transparency

•Year-round supply

• Value

• Responsibly raised/reared

• All while leaving a lighter 

footprint on the environment

• Facing ongoing challenges:

• Labor

• Land

• Water

• Invasive Pests

• Weather

• Succession

• Etc.
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With Population Growth, Greater Demand Is Inevitable

Source: United Nations Department of Economic & Social Affairs, 2012; Rabobank 2014

Global Population Growth Trends
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World Agricultural Consumer Demand Is On The Rise

Surviving Quality 
Individualised 

Health

EnjoymentConvenience 
Foodservice 

Snacking 
International

Mass-market

Income development

Food perception

Food choices

Diet food, functional food, organic food

Fresh and convenient, segmented 
meals

Prepared meals, snacks

Eggs, meat, dairy, sugar, processed mass-
market food, soft drinks

Carbohydrate staples (grains, roots, 
tubers)

India

Sub-Sah. 
Africa

India

SEA

Eastern
Europe

Australia

North
America

JapanWestern 

Europe 

China 
Urban

China 
Rural

China 
2020

Source: Rabobank 2014



Rabo AgriFinance

The Challenges Farmers Are Facing

Source: Rabobank 2014

Food, Water, & Energy Nexus
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World Agriculture Trade Increasing

Source: USDA,/FAS 

Total U.S. Ag Exports 2005 - 2014
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Arizona Has Contributed to the Growth

Source: USDA,/FAS 

Arizona Ag Exports by Category 2005 - 2014
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100% Perfection

The Definition of “Quality” has Changed

AffordabilityConvenienceTaste + + =My 
Values

Health

Sustainable 
Practices

Information

Social Good

Consumer Purchasing Decision

Source: Produce Marketing Association (PMA)
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Changing Attitudes

Source: USDA/ERS, Organic Trade Association, 2015
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Digital Food Life
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Technology & Transparency

An Opportunity to Engage
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Labor Supply Shrinking

Source: World Bank

Change in the 15-35 Age Cohort in Mexico 
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Technology is No Longer Just an Option



Rabo AgriFinance

Final Thought

We’re Smart & Resilient

Sell that!
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DISCLAIMER
This presentation has been prepared exclusively for the benefit and internal use of the Arizona 
Department of Agriculture (“AZDA”), and does not carry any right of publication or disclosure other 
than to AZDA. Neither this presentation nor any of its contents may be used for any other purpose 
without the prior written consent of the Coöperatieve Centrale Raiffeisen-Boerenleenbank B.A. 
(“Rabobank”).

The information in this presentation reflects prevailing market conditions and our judgement as of 
this date, all of which may be subject to change. This presentation is based on public information. 
The information and opinions contained in this document have been compiled or arrived at from 
sources believed to be reliable, but no representation or warranty, express or implied is made as to 
their accuracy, completeness or correctness. The information and opinions contained in this 
document are wholly indicative and for discussion purposes only. No rights may be derived from any 
potential offers, transactions, commercial ideas et cetera contained in this presentation. This 
presentation does not constitute an offer or invitation. This document shall not form the basis of or 
be relied upon in connection with any contract or commitment whatsoever.

“The financial link in the global food 

chain”™

mailto:Roland.Fumasi@Rabobank.com

